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Official Rules & Regulations

COMPETITION DESCRIPTION
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Official Rules & Regulations

TEAMS & MENTORS
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REGISTRATION & SUBMISSION

Official Rules & Regulations
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Official Rules & Regulations

GENERAL STANDARDS FOR ENTRIES
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Official Rules & Regulations

TRAVEL PRIZE CONDITIONS
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Content & Technical Requirements
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How do the competition rounds work?
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Korea Round 1
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Korea Semifinal & Final
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World Final
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Judging Criteria - Games

W

Concept » Does the game have a clear target market or audience? 15%
* Does the game present a clear and attractive concept of who you are, what you are doing, and why you are doing it?
*+ Is the game’'s core gameplay understandable and appealing?

Fun * s the game exciting to play? 50%
* Is there good player feedback?
* Is the game appropriately challenging?
* Does the player want to keep coming back for more?
» Does the game deliver appealing innovation in gameplay, storytelling, art direction, or other areas?

Execution * Is the game easy to learn and use? Does it have good usability features such as player help, tutorials, and game pause? 20%
* Does the game have a professional degree of production in terms of user interface, art, music, and sound?
* Does the game perform well and respond crisply to input?
* Does the game make effective and appropriate use of the major features of its chosen platform(s)? Were there significant platform
features or even platforms the project could have benefitted from but failed to utilize?

Feasibility Does the team have a credible plan for getting their game to market in terms of business model, any required partnerships or 15%

licenses, or other factors?

* Does the team have any form of external validation for their game such as customer surveys, focus group tests, an active beta-test
program, recommendations from subject-matter experts, or potential investors?

* Does the game have a reasonable chance of success in its appropriate market given the team’s existing plan?




Judging Criteria - Innovation

W

Concept * Does the project have a clear target market or audience? 15%
* Does the project address a clear need, problem, or opportunity and is the solution clearly explained?
* Is the project’s purpose and basic functionality easily understood?

Innovation  + Does the project create a new category of product or service? 50%
* If there are similar products or services on the market, does the project clearly and meaningfully innovate beyond those existing
products or services?
* Does the project present a new and meaningfully improved way of accomplishing something?
» Does the project include innovations in user experience?
* Does the project include innovations in technical design and/or implementation?

Execution * Is the project easy to use? 20%
* Does the project have a professional degree of production in terms of user interface, visuals, and audio?
* Does the project perform well and respond crisply to input?
* Does the project make effective and appropriate use of the major features of its chosen platform(s)? Were there significant platform
features or even platforms the project could have benefitted from but failed to utilize?

Feasibility * Does the team have a credible plan for getting their project to market in terms of business model, any required partnerships or 15%
licenses, or other factors?
* Does the team have any form of external validation for their project such as customer surveys, focus group tests, an active beta-test
program, recommendations from subject-matter experts, or potential investors?
» Does the project have a reasonable chance of success in its appropriate market given the team’s existing plan?




Judging Criteria — World Citizenship

W

Concept Does the project have a clear target market or audience? 15%
* Does the project address a clear need, problem, or opportunity and is the solution clearly explained?
* Is the project’s purpose and basic functionality easily understood?

Impact * Does the project address a problem that is genuinely making life harder for people? 50%
* How large is the scope of the project:
> How widespread is the problem geographically?
> How large is the population affected by the problem?
> How severe is the problem’s effects on life?
> How well is the problem already being addressed?
* Does the project address the problem in a new or improved way instead of duplicating already existing technologies or efforts?
* Does the project and/or the team inspire hope, curiosity, or passion that could lead to strong partnerships and higher awareness?
* How knowledgeable is the team about the problem they are addressing and how persuasively do they tell the story of that problem
and their solution?

Execution * Is the project easy to use? 20%
* Does the project have a professional degree of production in terms of user interface, visuals, and audio?
* Does the project perform well and respond crisply to input?
* Does the project make effective and appropriate use of the major features of its chosen platform(s)? Were there significant platform
features or even platforms the project could have benefitted from but failed to utilize?

Feasibility * Does the team have a credible plan for getting their project to market in terms of business model, any required partnerships or 15%
licenses, or other factors?
* Does the team have any form of external validation for their project such as customer surveys, focus group tests, an active beta-test
program, recommendations from subject-matter experts, or potential investors?
» Does the project have a reasonable chance of success in its appropriate market given the team’s existing plan?




Start your Imagine Cup Journey Now!

« &7t LA : http://imaginecup.com

* Imagine Cup 8t &8 Al & : https://www.facebook.com/groups/imaginecupkr/

* Microsoft Student Korea : https://www.facebook.com/microsoftstudentkorea
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